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- Unusual ‘adventures’

A&E-style bio is among options

By Abigail Leichman
The Record (Hackensack N.L) -

Perhaps you take an annual
trip to Italy, looking at architec-
ture and enjoying a week of
great food.

Now imagine if you could add
a private tour of the Hermes or
Manolo Blahnik factory, let's say,
whem?nunouldarderupacus-
tom bag or pumps to ship home.

It could make the vacation an
experience you'd never forget.

That's what Robin Wilson
calls a “wallbounce.”

_Membersafhnrnewlnternet
venture, wallbounce.com, get to
purchase experiences they could
never arrange on their own.

“Anybody can walk into a
couture retailer and hire their
private shopper,” Wilson says.
“But if you're a Wallbounce
member, you get the personal
shopper for eight hours, who
will take you to the store's pri-
vate warehouse and help you
choose items for a special event.

*Then, on the day of the
event, a hair stylist will come
prepared to do your hair and
makeup based on a picture of
the dress and accessories you
chose.”

In other words, she says, “a
wallbounce takes you to a place
you've never been before.”

Why the wacky name?

“It was one of those rainy-day
moments last January,” recalls
Wilson, 35, a former business
executive in Arlington, Va.
Off-the-wall idea

“I was sitting there thinking,

a ball against the wall,
and suddenly I thought, “That’s
it! Wallbounce!" I immediately
buughtthednmamnmneandsat

on it for eight months, deciding
what to do with it.”

tened to the description of an
unforgettable evening at a back-
stagemnnertp
mthngmduthah
menfthefrlendsdeclared.
“Something went ‘bling’ in my
mind,” Wilson says. “She was
saying she would love the op-
portunity to peer behind the
curtain, and that's what I de-
cided to provide — a way of
packaging unique experiences.”

TALKING SHOP:
Robin Wilson
(left), founder
and CEQ of
Wallbounce.com,
confers with
professional or-
ganizer/author
Mary Carlomag-
b=| no in the Con-

1 tainer Store in
Paramus, N.J,

Wilson figured vendors
would want to partner with her:
“Tt gains them a passive cus-
tomer and builds brand

Working feverishly for 12
weeks, Wilson launched Wall-
bounce with a wide assortment
of adventures for sale, grouped
gmgraphmal!yandcategormﬂy

Most are pretty pricey — the
couture-and-makeup adventure
described above costs $1,800 —
but she swears she talked ven-
dors down as far as they'd go.

For example, she tapped her
buddy Jenny Gering, a Manhat-
tan celebrity stylist who fetches
$8,000 a day for her wardrobe
advice and shopping expertise.
Gering agreed to offer three
hours of one-to-one consulting
or personalized shopping at any
store for a mere $925.

Two weeks after the site went
live, Wilson had members from
17 states and the United King-

dom — the concentra-
tion of both vendors and clients
is in New York, New Jersey and
Connecticut, she says — lining
up to buy 33 limited-edition ex-
periences.
Auction option ahead
Wilson is in negotiations on
30 more deals, including the
Manolo Blahnik tour. An auction
option allowing not-for-profits
to receive 75 percent of pro-
ceeds on celebrity auction items
is planned for this year.
Gﬁmﬂmmmwdany
experience are a and
members soon will be able to
create wish lists of adventures.
Wilson says the only thing
similar to her concept are ad-
pﬂmlmdmmatmh
excursions,
as safaris to Africa. And maybe
Mﬂﬂnﬂammm&a'wﬁk\
bounce out of that, too.
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